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INTRO COPY: CTAS:

Trends come, trends go. But the effortless, egalitarian Try Yours on

T-shirt remains a closet constant. To help you button down Shirts Happen

your personal tee collection, we've partnered with Hanes Tee Off / T-OFf

and a cachet-packed crew of designers and brands—from Find Your Perfect Tee / Find Your Perfect T

Vision Street Wear and Opening Ceremony to Hello Kitty
and Sub Pop—to offer up exclusive, limited-edition creations

for men and women.

ABOUT
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WITH DRY-CLEANING CAROUSELS IN MIND AS A DISPLAY METHOD, WE'LL LOOK TO .
OTHER LAUNDROMAT ICONOGRAPHY FOR DESIGN CUES IN STORE AND ONLINE. .
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BRANDON TEXT REGULAR

ABCDEFGHIJKM
NOPQRSTUVWXYZ
abcdefghijkim
nopqrstuvwxyz
1234567890

BRANDON TEXT BOLD

ABCDEFGHIJKM
NOPQRSTUVWXYZ
abcdefghijkim
nopgrstuvwxyz
1234567890

REFERENCING LAUNDROMAT GRAPHIC STYLING

GRAPHICS + TYPOGRAPHY
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POP-IN

LAUNDROMAT

PROTOGRAPHY DIRECTION

SHOOT AT AND AROUND A LAUNDROMAT
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BLOG EDITORIAL IDEAS:

o Interviews with 3-4 T-shirt design contributors. o Interview(s) and photo feature(s) with real-life T-shirt
Potential options are: collectors (Tee Heads). Identify who they are (celebrities,

. . veterans of the vintage scene, etc.) and photograph their
— Ban.do on their perspective as a brand of women-only 8 ’ ) P grap

artists/designers collections to highlight the T-shirt as a cultural icon.

- Nicola Formichetti of Nicopanda on messing with the o The history of Hanes—from 1901 in North Carolina to the

classic T-shirt silhouette, as well as his favorite classic tees.

Womenss line launch in 1986 (Hanes Her Way) to celebrity

~ Blair Breitenstein, a widely recognized fashion illustrator, endorsements in the aughts/2000s
on her thoughtful creative process and her use of

multimedia textures. o The role graphic T-shirts play in social, political and cultural

— Gangster Doodles (aka Marlon Sassy) on his relationship movements as symbols of collaboration, resistance, identity—

with Post-It notes, his Insta following and his left-field from 70s punk/rock 'n'roll band tees to the ubiquitous Che

sense of humor. Guevara tee.

STORYTELLING
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NORDSTROM Search by keyword or fem Q Vourhcsount v | Sinin | & Shopping Bag 0] | Cheskou

Trend  Kids  Specialty  Sale  Father's Day Gifts  POP-IN|

NORDSTROM s epvord o e Q Vaurhccount v | Sanin | & ShoppingBag 0] | Checkoud

s Trend  Kids  Specially  Sale  FathersDayGifts  POP-IN|
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—— Designer name
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SHOPALL JOPALL SHOPA
01 02 03
cursor position moves and changes the on hover, model faces forward to show front of shirt clicking launches a modal with designer information,
direction of the covayer belt of images additional designs by collaborator, and a direct shop link.

REFERENCE

http://manos.ma|ihu.gr/repository/_jquery—thumbnail—scrol|er/demo/examp|es/show_when_ready_example.html

http://www.nytimes.com/newsgraphics/2014/02/14/1cashion—week—editors—picks/

OPTION 1 1S SIMILAR TO BRIT POP-IN WITH TOPSHOP/TOPMAN SIT[ [XP[HI[NB[


http://manos.malihu.gr/repository/jquery-thumbnail-scroller/demo/examples/show_when_ready_example.html
http://www.nytimes.com/newsgraphics/2014/02/14/fashion-week-editors-picks/
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MORE CLOSELY MATCHES THE NY TIMES SITE

front facing side facing

O R DSTROM Search by keyword or item # Q  veurAccount v | Signin | d Shopping Bag [0] | Checkout O R DST ROM Search by keyword or item # Q  vourceount v | Signin | fl Shepping Bag [0] | Checkout

Women Men Shoes Handbags Accessories Beauty Designers Trend Kids Specialty Sale Father's Day Gifts ~ POP-IN Warmen Men Shoes Heandbags Accessories Beauty Designers Trend Kids Spesialty Sale Father's Day Gifts ~ POP-IN
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SHOP BUILD: OPTION 2



